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SD Program of Study
Professional Sales Pathway

This plan of study should serve as a guide, along with other career planning materials, as you continue your career path. Courses listed within this plan are only recommended coursework and
should be individualized to meet each learner's educational and career goals. All plans should meet high school graduation requirements as well as college entrance requirements.
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Administrative Support

Representative

Agent

Broker

Business Development  Manager
Client Relationship ~ Manager

Customer Service
Representative

Field Marketing
Representative

Field Representative

Inbound Call Manager
Industrial Sales Representative
Key Account Manager
Manufacturer's Representative
National Account Manager
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