Retail Marketing
COURSE SYLLABUS
Assignment #12161
1. Course Description
Retail Marketing covers marketing principles and concepts related to the provision of goods and services directly to the consumer, emphasizing store operations, advertisement and display of goods, store security, human relations, and business management and ownership.
Topics covered: 
•
Marketing principles and concepts 

•
Goods and services

•
Store operations

•
Advertisements and display of goods

•
Store security

•
Human relations

•
Business management and ownership
Prerequisites: 
· None
Length:

· 1/2 Credit, 1 Semester Course

Grade:

· 9-12 Grades

2. 
Instructional Philosophy

· Teachers create a positive learning environment in their classroom by identifying student expectations, classroom procedures and an engaging atmosphere. 
· Teachers create high-achieving learning environments for all students, where the most advanced curriculum and instruction techniques combine to support learning. In this high-achieving learning environment, teachers engage students in complex problem solving and exploring ideas and issues, and classroom activities draw on students' culture, experiences, and knowledge.
· Students have the opportunity to construct knowledge—not just memorize it. 

· Culturally responsive curricula and instructional practices foster understanding of and respect for students of different cultural backgrounds and make use of students' culture, language, and prior experiences.
· At-risk students will engage in authentic tasks and offer them significant opportunities to develop knowledge.

3. 
Core Technical Standards

1. Analyze marketing information systems and their importance to retailing.
a. Evaluate research methods used in retail decision-making.
b. Develop design principles used in the retail industry.
2. Compare and contrast distribution strategies as well as inventory methods used in retail business.
a. Demonstrate an understanding of channels of distribution.
b. Implement receiving processes to ensure accuracy and quality of incoming shipments.
c. Execute stock-handling procedures to process incoming merchandise.
d. Implement inventory control methods to minimize costs and to meet customer demand.

e. Manage distribution activities and strategies.

f. Assess distribution strategies improving effectiveness and minimizing costs.
3. Analyze retail store procedures and operations.
a. Facilitate human resources in the retail environment.
b. Examine financial concepts and methods to control risks in retailing.
c. Analyze buying and pricing activities involved in retailing.

d. Distinguish between e-tailing and non-store retailing.

e. Examine the importance of the promotional mix to the retail business.

f. Demonstrate an understanding of the selling process in the retail business.
4. 
Major Course Projects
· Operate a store
· Advertising

· Merchandise Display

· Store management

· Inventory Control System
5. 
Instructional Delivery Plan 

· Teaching methods include project-based and cooperative learning, simulations, real world experiences, out-of-class assignments, and guest speakers. Computer and technology applications assist students in gaining competencies needed to move securely and successfully into an independent lifestyle.
· High-achieving learning environments are used to involve students in a variety of learning activities that are challenging and aligned with learning goals, promote engaged learning, and draw on the culture, life experiences, and knowledge of all students. Students work in a variety of settings—independently, partnering, groups and teams. Students have the opportunity to discuss, argue, and analyze issues and concepts. Students explore, solve problems, and construct knowledge rather than just memorizing it. Their work is authentic, engaging, and important, and it builds understanding from in-depth investigation. 

6. Assessment Plan and Grading Scale
· Assessment:

Class work will be weighted according to the following:

Attendance/Participation


  5%

Class Activities & Assignments

45%

Projects




30% 

Tests





10%

Final Exam
           


10%

Total




         100%
· Grading Scale:

A
93-100%

B
85-92%

C
77-84%

D
70-76%
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