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1. Course Description 
Entrepreneurship plays an important role in the secondary business curricula and can make significant contributions to the education of students who are preparing for business careers after graduation.  Further, entrepreneurship is a crucial component of academic backgrounds for students who will pursue entrepreneurial ventures and small business ownership. All students, regardless of the profession they choose, can benefit from entrepreneurship instruction since it is an integral part of every business institution and organization.

· Statement:  Students will learn a complete coverage of entrepreneurship.  Students are also motivated to learn such topics as building a business and skills needed to be an entrepreneur. 
Topics covered: 
· Students will learn the advantages and disadvantages of becoming an entrepreneur in a market economy, selecting a type of business ownership, identifying a target market, financing protecting and insuring a business, choosing a location, marketing a business, hiring and management of staff, record keeping, and financial management.

Prerequisites: None
Length: 50 minute class period
Grade Level: 11 – 12th grade

2. 	Instructional Philosophy 
Students will be expected to meet all the course goals by demonstrating their understanding of the basic concepts of each topic area.  In order to pass the course, students will need a minimum of 70%.  Students will need to meet school attendance policies as well.

3. 	Core Technical Standards
ENT.1.1 Recognize the importance of entrepreneurship in our society.
ENT.1.2 Describe characteristics, advantages, and disadvantages of an entrepreneur.
ENT.1.3 Evaluate the importance of entrepreneurship in our society.
ENT.2.1 Identify potential buyers of specific products at various price levels.
ENT.2.2 Analyze customer groups and develop a plan to identify, reach, and keep customers in a specific target market.
ENT.2.3 Compare economic concepts when making decisions for an entrepreneurial venture.
ENT.3.1 Identify the cash needs and / or resources necessary to produce a specific product.
ENT.3.2 Identify sources and types of funding for a specific product / service business.
ENT.3.3 Analyze appropriate records to make business decisions.
ENT.3.4 Develop a management plan for an entrepreneurial venture.
ENT.4.1 Describe cultural differences as it applies to entrepreneurship.
ENT.4.2 Apply information learned about imports and exports to business opportunities.
ENT.4.3 Evaluate how business ethics affects ownerships and government regulations with any entrepreneurial venture.

4. 	Major Course Projects

· Create all aspects of a business plan – viable to a bank officer
· Create a “Burma Shave” campaign
· Create an elevator pitch 
· Create a marketing campaign (including digital video photography, etc.)
· Create a market research survey 
· Class activity chosen by student
· Various field trips (i.e. city finance office, bank, proprietorships, partnerships, etc.)

5. 	Instructional Delivery Plan 
Various guest speakers will present information (i.e. bank, insurance, real estate agents, local business owners, etc.) Students will also have the opportunity to learn directly from the city finance officer.  Learning trips will be taken for various units in the course.  Students will also have to use community resources to complete individual and group projects.

6. Assessment Plan and Grading Scale
Students will be graded on the following items:  presentations, written reports, tests, daily work, group work and individual projects.

	Grade
	Scale
	Description of Work

	
A
	100% - 94%
	

	
B
	93% - 87%
	

	
C
	86% - 78%
	

	
D
	77% - 68%
	

	
F
	67% - 
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