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1. Course Description

Consumer Services and Product Development allows students to explore a variety of career options that analyze business and consumer trends, identify and report individual and family concerns, design public relations/marketing strategies, identify needs for new products, promoting products, or plan meetings and conventions. Career options could include: customer service director, public relations director, chamber of commerce marketing director, non-profit organization area supervisor, meetings and operations coordinator, credit manager, sales and marketing administrator, or mortgage loan processor.

Topics covered: 
· Careers in Consumer Services
· Process to make a product comparison
· Factors affecting consumer spending
· Fraud and consumer laws
· Advertising
· Marketing strategies

Prerequisites: None
Length:  Semester					Grade Level:  11 or 12th Grade

2. 	Instructional Philosophy
· Expectations for student, teacher, and overall learning environment.


3. 	Core Technical Standards
ICS 1.1    Summarize roles, functions, and educational requirements of consumer service professions as a possible opportunity for a career.
ICS 2.1    Demonstrate the process to obtain, analyze, and explain comparative information about a specific product to make informed purchase recommendations.
ICS 2.3    Differentiate the relationship between age cohorts, subcultures, societal trends and consumer spending.
ICS 3.1    Examine fraud in the marketplace and consumer laws to protect consumers.
ICS 3.2    Generalize the impact of advertising on consumer decisions.
ICS 3.3    Compare public relations and marketing strategies to determine optimal sales.
ICS 3.3    Develop skills needed for product development, testing, and presentation of a consumer product.

4. 	Major Course Projects
Design, develop and market a consumer product.
Create an infomercial or commercial to promote a consumer product.
Write a vehicle review for safety, dependability and features.
Create a graphic organizer of consumer service careers.


5. 	Instructional Delivery Plan 
· How instruction will be delivered
· How students will work (independently and/or in teams)
· How the community is included

6. Assessment Plan and Grading Scale
· How students will be evaluated?  
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