INTERNATIONAL BUSINESS & MARKETING COURSE SYLLABUS
Assignment # 12056

1. Course Description:  International Business commands center stage in today’s global economy.  A more effective approach is to help students understand the concept of the political economy that is to see how one phenomenon creates another and how one event starts a ripple effect through out the world.

Topics covered: 
· Foundations of international business
· The global business environment
· International business communication
· Global business ethics and social responsibility
· Organization structures for international business activities
· International trade
· International management
· International marketing
· International finance

Prerequisites:  NONE                                        Length: 1 Semesters
Grade Level:  9th, 10th, 11th & 12th Grade

[bookmark: _GoBack]2. 	Instructional Philosophy   :  Students will be expected to meet all course goals listed below and demonstrate competency with a minimum of 68% accuracy. Content expectations correlate with the National Business Education Association (NBEA) International Business standards and South Dakota standards for International Business and Marketing.

3. 	Core Technical Standards

IBM.1.1 Describe the importance of the global community.
IBM.1.2 Describe the impact of international business activities on the local, state, national, and international economies.
IBM.1.3 Analyze how economic issues affect international business activities.
IBM.1.4 Evaluate the importance of international business in our society.
IBM.2.1 Explain communication strategies necessary and appropriate for effective and profitable international business relations.
IBM.2.2 Examine how people from various cultures approach business negotiations and how technology is integral across the global market.
IBM.2.3 Compare ethical and responsible international behavior.
IBM.3.1 Identify types of ownership of selected businesses involved in international trade.
IBM.3.2 Identify resources to investigate international business opportunities.
IBM.3.3 Examine balance of trade concepts to the import/export process.
IBM.3.4 Interpret why governments impose trade barriers, trade agreements, and trade organizations.
IBM.4.1 Recognize challenges associated in operations and production in international business.
IBM.4.2 Apply information learned about international business and how it affects human resources.
IBM.4.3 Examine how human resources and strategic management are essential in international business.
IBM.5.1 Describe marketing concepts to international business situations.
IBM.5.2 Demonstrate situations in which global versus international products would be sold.
IBM.5.3 Interpret the importance of finance and risk management in international business.

4. 	Major Course Projects
Develop a multicultural plan (IBM.1.1, IBM.1.2, IBM.1.3, IBM.1.4)
Identify legal systems in different countries (IBM.3.1, IBM.3.2, IBM.3.3)
Multicultural etiquette simulation (IBM.4.2, IBM.4.3)
Ethical case studies (IBM.5.1, IBM.5.2, IBM.5.3)

5. 	Instructional Delivery Plan

Some methods of instruction that will be used include: direct instruction, cooperative learning and hands-on activities. Coursework will require students to draw on academic skills in mathematics and language arts. The text will be used to help students achieve course goals.
 
6. 	Assessment Plan

Evaluation Criteria	Methods of Evaluation	Weight
	Tests/Quizzes/Simulations
	Chapter and Unit Tests, Quizzes and Simulations
	50%

	Projects
	Major course projects
	40%

	Daily Work
	Daily chapter problems, attendance, class behavior, participation
	10%



	Grade
	Scale
	Description of Work

	
A
	100% - 94%
	

	
B
	93% - 87%
	

	
C
	86% - 78%
	

	
D
	77% - 68%
	

	
F
	67% - 
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