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1. Course Description

Statement FashionClub.com (www.fashionclub.com) states that, “Visual Communications is a field that combines creative talents with a savvy sense of what makes products sell. A Visual Designer creates exciting themes and displays for store windows, in-store displays, trade shows, galleries, and special events. Professionals in this field also create visual presentations for sporting events, theatrical and musical performances, museums, zoos, historical sites, amusement parks, and nature parks. 
The United States Bureau of Labor Statistics Career Guide to Industries (www.bls.gov/oco/cg/cgs031.htm) states, “…this industry includes about 115,000 establishments, ranging from art museums to fitness centers. The diverse range of activities offered by this industry can be categorized into three broad groups—live performances or events; historical, cultural, or educational exhibits; and recreation or leisure-time activities.”

Topics covered: 
· Career opportunities 
· Color theory 
· Principles and elements of design 
· Technical skills (photography, image editing, graphic design, publishing) 
· Graphic identity of organizations 
· Visual presentations 


· Prerequisites: None
· Length: 					Grade Level: 10-12

2. 	Instructional Philosophy

Expectation:	Students will be expected to meet all the course goals by demonstrating their understanding of the basic concepts of each topic area.  In order to pass the course students will need a minimum of 75%.  

Delivery Method:  Instruction will consist of individual hands on activities and projects, group work, lecture, discussion, reading, writing, self-assessment, and the use of technology.

Community Involvement:  Guest speakers from industry will be brought in throughout the course.   Learning trips will be taken for various units in the course.

Assessment:  Students will be graded on the following items: presentations, written reports, tests, daily work, group work, and individual projects.


3. 	Core Technical Standards

Indicator #1: Summarize opportunities in visual communications
· VC1.1 Compare career opportunities in the area of visual communications

Indicator #2: Apply knowledge and skills related to visual communications
· VC2.1 Interpret use of color theory in visual presentations
· VC2.2 Interpret use of elements and principles of design in visual presentations
· VC2.3 Implement technical skills necessary for visual presentations

Indicator #3: Create visual media that impacts image and identity
· VC 3.1 Critique graphic identity of organizations 
· VC 3.2 Produce visual presentations that persuade


4. 	Major Course Projects

(Insert projects here)




5. Assessment Plan and Grading Scale


· Assessment Plan
(Insert plan here)





· Grading Scale

	Grade
	Scale
	Description of Work

	A
	93-100%
	Consistently demonstrates an exceptional level of quality and effort. Having all work in on time and completed to exceed expectations. Mastery in evaluating, synthesizing, and applying the knowledge.

	B
	85-92%
	Consistently demonstrates proficient knowledge with a good effort and quality of work. All assignments are complete and on time. Demonstrates the ability to evaluate, analyze, synthesize and apply the principles.

	C
	70-84%
	Demonstrates proficient knowledge and the ability to apply knowledge. Work shows average effort. A few assignments may be missed or late. 

	D
	62-70%
	Work shows minimal effort and some assignments are late. Demonstrates a basic understanding of recalling or comprehending knowledge

	F
	Below 62%
	Understanding is below basic.  Work is of poor quality and does not meet standards or expectations. 
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